. : y 4
M;T
» Research
Society
) SINGAPORE Issue 2, June/July 2005

MRSS Annual General Meeting 2005

% &
c )y - ( +
$
+ - /
) % )+
$
- / 0
% 1% 2
&) 13 2
1# 2
! 1) + 2
# 3 2
2
2
2
, 2

28 # 4 1 3 2




" #$ #%
& & # '& ( # )
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We are grateful to Francoise Coirier (Research International) for arranging this talk before her relocation to Rl New
Zealand to pursue her dreams. We hereby wish her all the best.
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We thank Scott MacLean RI Melbourne for this article, published in the Research News (The Oz Newsletter), the
newsletter of AMSRS (Australian Market & Social Research Society) www.amsrs.com.au
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