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MRSS Marketing  Researc h Educ a tion Seminars 2009 

 

 

ESOMAR Asia  Pac ific  2009 Conferenc e 

COMPETING ON A WORLD STAGE 
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6-Apr-09 Quantita tive Research: From Design to Execution 

9 am-1 pm Methodology and  Researc h Design         Samir Ma rdolker (Resea rc h Interna tiona l) 

2 pm-6 pm Questionna ire Design a nd  Execution Guy Hea rn (Omnic om Med ia ) 

   

8-Apr-09 Qualita tive Research: From Design to Delivery 

9 am-1 pm Methodology and  Researc h Design 

2 pm-6 pm Delivering  Insightful Reports 
Peggy Tan (Consumer Probe) 

   

9-Apr-09 Quantita tive Research: From Data to Insights  

9 am-1 pm Provid ing Insights in Quantita tive and  Multiva ria te  Ana lysis 

2 pm-6 pm Delivering  Insightful Reports 
S. Swamina than (Market Probe) 

�
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Per d ay a t S$250 for MRSS memb ers/ S$300 for non-members;  
All 4 days (same partic ipant) a t $800 for MRSS members/ $1,000 for non-members. 
Course fees ab ove inc lude workshop  materia ls and  refreshments a nd  lunc h.  There is no GST c ha rge on c ourse fees. 
*Please refer to  p re-req uisites to  eac h c ourse in the p rogram outline 
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Asia  is a  mosa ic  o f old  a nd  new, ric h a nd  poor, simple a nd  complica ted , a rtific ia l a nd  na tura l, east and  west and  so muc h more. It 
has a  young  sp irit with enough energy to p roduce innova tive new ap proac hes, a mbitious thoughts, novel methods and  innova tive 
tec hnologies within marketing  a nd  market researc h. 
 
Wha t a re these Asian app roac hes? Wha t a re Asia n insights? Wha t a re Asian sec rets to  susta ina ble g rowth? Can Asia n 
methodologies be applied  on a  world  sta ge? 
 
Answering these exc iting q uestions will be the engine whic h d rives Asian ec onomies and  our researc h industry in the years to  
c ome. Those who understand  their markets and  c an reac t q uic kly to c hange will be the b ig  suc c ess stories of the future. 
 
This c onferenc e explores wha t we c a n expec t from Asia  in the field s of marketing a nd  marketing researc h from three persp ec tives: 
 
Ma rket Researc h ‘Mad e In Asia ’   
The Business of Market Resea rch  
Competing a t Home and  Ab road  
 
Da te: 5-7 April, 2009 
Venue: China  World  Hotel, Beijing  
Web site : www.esomar.org 



 

 

 

   Company News 

Nielsen announc es senior reta il & c onsumer 
researc h appointments in Singapore 

   

Kadenc e ac quires new Assoc ia te Direc tor  

 

 

 

 

 

 

   
Ana Bautista  ha s jo ined  

Kad ence Asia  Pa c ific  as an 

Assoc ia te Direc tor.  Ana  

has 11 years market 

researc h exp erienc e 

inc lud ing c lient-side 

p ositions in healthc a re, 

media , and  FMCG 

c a tegories.  Ana  wa s the 

Market Researc h Manager 

a t Glaxo SmithKline, 

Consumer Insights Manager 

a t Unilever, and  Resea rc h 

Manager a t GMA 

Networks.  She ha s a lso 

worked  agency-side with 

Resea rc h Interna tiona l 

where she worked  in 

financ ia l services researc h 

among others. 

Ana  joins Ka denc e’s full 

servic e researc h team in 

Singap ore hea ding a  team 

of four where she will work 

on both qua lita tive and  

quantita tive p rojec ts with a  

foc us on c onc ep t testing , 

p rod uc t d evelopment, a nd  

usage and  a ttitud e stud ies. 

 

Janua ry 14, 2009  

Miklos Viragh, p reviously 

Direc tor, Client Solutions, 

has been p romoted  to  the 

p osition of Exec utive 

Direc tor, Reta il 

Mea surement Services 

Prod uc t Leadership , Nielsen 

Singapore. 

Miklos is a  vetera n in 

market resea rc h with over 

13 yea rs of experience in 

FMCG reta iling. He first 

joined  Nielsen in Hungary in 

1995, and  tra nsferred  

to  Nielsen Singapore in 
1997.  

In his new ro le, Miklos will 

c ontinue to b e a  member 

of Nielsen’s Singap ore 
Management Committee 

a s well as manage 

Nielsen’s Singa pore Reta il 

Mea surement b usiness. 

Joan Koh, p reviously 
Direc tor, Client Solutions 

has b een p romoted  to the 

position of Exec utive 

Direc tor, Consumer 

Researc h, Nielsen 

Singapore.  

Joan joined  Nielsen in 

1999 in the Consumer 

Researc h team. Her 

dec ade-long  market 

resea rc h experienc e sp ans 

a  b road  spec trum of 

industries, ranging from fa st-

moving  consumer good s, 

durables, financ e, IT a nd  

telecommunic a tions 

sec tors. In her new role, 

Joan will assume leadership  

of Nielsen Singapore’s 

Consumer Researc h 

func tion a nd  bec omes a  

member of Nielsen’s 

Singapore Management 

Committee. 

 

 

 

 

 

 
 

Miklos Viragh 
Exec utive Direc tor 
Reta il Measurement 
Services Produc t 
Lead ership  
Nielsen Singapore 

 

 

 

 

Joan Koh 
Exec utive Direc tor 
Consumer Researc h  
Nielsen Singapore 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Ana Bautista  
Assoc ia te Direc tor 
Kad ence Asia  Pa c . 

 



 

 

 

   Company News 

Quantum Market Resea rc h Asia  Pac ific  Pte. Ltd . 
Appointments 

   

Market Probe Snr. Vic e President Heads p re-
c onferenc e workshop   

 

 

 

 

 

 

   

Dr Kurt Pflughoeft, Senior 

Vice President and Head of 

Research & Development 

a t Market Probe, led  the 

pre-conference workshop  

on Customer Attrition, a t the 

3rd  International Consumer 

Insights Forum, held  in 

Amsterdam, in Oc tober 

2008. More tha n 120 market 

researc h a nd  c onsumer 

insight p rofessiona ls from 

a round  the world , 

c onvened  for this forum.   

Dr Pflughoeft’ s workshop  

was d esigned  to  (1) 

Examine stra teg ies to 

identify important /  key 

p red ic tors of c ustomer 

a ttrition, (2) Identify 

c ustomers who a re most a t 

risk even when their 

sa tisfac tion sc ores a re high, 

and  formula te intervention 

stra tegies, (3) Leverage 

tec hniq ues suc h a s surviva l 

ana lysis and  da ta  mining to 

unc over hid den 

rela tionship s and   (4) Learn 

from c orp ora te best 

p rac tic es on how to instill 

loya lty  

The workshop  wa s entitled , 

“ UNDERSTANDING 

CUSTOMER ATTRITION AND 

DEVELOPING INTERVENTION 

STRATEGIES.”   Everyone 

wants to mitiga te the 

a ttrition of p rofita b le  

c ustomers but many 

c ha llenges exist, from the 

identifica tion of these 

c ustomers to the 

development o f suc c essful 

intervention stra teg ies. 

 “ Theoretic a l ad vanc es in 

c ustomer a ttrition resea rc h 

have b een slow to develop  

but fortuna tely many 

pa ra llels c an be d rawn 

from c ollege student 

a ttrition stud ies,”  sa id  Dr 

Pflughoeft.  “ Furthermore, 

adva nc es in sta tistic a l 

tec hniques to  ha nd le the 

time-varying a spec t of 

a ttrition have been 

developed  inc lud ing 

Surviva l Tree Ensemb les.”   

Dr Pflughoeft d isc ussed  
some of the c ha llenges 
c ompa nies fa ce when 
putting together a  
c ustomer da ta  mart 
suitab le for analysis.  It is no t 
necessary to  have a  
c omplete da ta  warehouse 
or CRM system, but ra ther 
some information regard ing 
the c ustomer ac c ount, 
demographic s and  
a ttitudes c an be useful for 
analysis.  
 
To request a  c op y of Dr 
Pflughoeft’ s p resenta tion, 
p lease�c ontac t: 

info@marketp robe.c om ����
 

 

 

Ms. Sharanya Sitaraman 

She moves in as Vic e 

President, APAC to head  

opera tions for Qua ntum 

Singapore 

She ha s over 11 yea rs 

q ua lita tive researc h 

experience. Her 

experience and  

understand ing of Asian 

c onsumers is immense and  

she has led  la rge multi 

c ountry p ro jec ts for 

regiona l and  g lobal c lients. 

A Post Grad ua te in 

Marketing Communic a tions 

from the MICA, she ha s 

b een a  freq uent pa per 

p resenter some key fora  

suc h a s ESOMAR, MRSI etc .  

Mr. Khandker Swanan 

Shahriar - Senior Ma na ger, 

APAC 

Shahria r has over 6.5 years 

experience in researc h and  

was p reviously the head  of 

Quantum’s opera tions in 

Bangladesh. 

His pa st exp erienc e 

inc ludes 2 years of 

ec onomic s researc h with 

the World  Ba nk a s well as 

North South University, 

Dhaka . 

He is a  post gradua te in 

Ec onomic s a nd  ha s 

authored  a rtic les on Ma rket 

Researc h for p ub lica tions 

and  newspapers.  

 

 



 

 
 

   Contributed Artic les 

SINGAPORE RANKS SECOND IN THE WORLD AS THE COUNTRY WITH THE 
HIGHEST OWNERSHIP AND USAGE OF MEDIA TECHNOLOGY 

NIELSEN SURVEY FINDS EAST WEST DIVIDE IN MEDIA HABITS 
  

SINGAPORE, 7 Janua ry, 2009:  Proving its position as one of the 

most ‘wired ’  soc ie ties in the world , Singap ore emerged  sec ond  

in The Nielsen Company’s la test survey of 52 c ountries to shed  

light on g loba l c itizens’  enterta inment tec hnology ownership  

and  c onsump tion ha bits.  

Singapore ranked  sec ond  as the c ountry with the highest 

enterta inment tec hnology ownership , and  e leventh, for highest 

media  c onsumption - ta king the c ountry to a n overa ll sec ond  

position a s one of the most avid  owners and  c onsumers 

globa lly of enterta inment tec hnology. 

Of the 52 c ountries surveyed , five from Asia -Pac ific  oc c upied  

spots in the top  10 list with the highest levels o f ownership  a nd  

usa ge a c ross a  ra nge of media devices, inc lud ing  home 

enterta inment, music , videogames a nd  d igita l media  (any type 

of informa tion stored  in the c omputer, inc lud ing da ta , voic e 

and  vid eo). The Philipp ines took p ole position, while Austra lia , 

Hong  Kong , and  New Zeala nd  c ame in a t fourth, eighth a nd  

tenth positions respec tively.  

“ Tec hnology ac c ess is not an elite  domain in Singapore. A 

la rge p roportion of the p opula tion is c onnec ted  and  

c omp uter-savvy, thanks to the government’ s relentless d rive to 

ha rness the power of ICT to  tra nsform this c ity-sta te  into  one of 

the most developed  ec onomies in the reg ion,”  sa id  Ms 

Rebecc a  Tan, Exec utive Direc tor, Media , The Nielsen 

Company. 

The find ings emerged  from the enterta inment p ortion of the 

b iannua l Nielsen Globa l Online Consumer Survey, whic h 

reac hed  26,000 online users, inc lud ing  500 in Singap ore in 

Sep tember 2008. Rankings were c omp uted  by measuring a  

range of sc ores in resp onse to thematic a lly simila r survey 

questions. 

Interesting ly, the so-c a lled  d ig ita l d ivide between emerg ing 

and  d eveloped  ec onomies world wide may not be tha t wide 

a fter a ll. While Western c ountries tend  to be heavy users of 

media  ha rd ware like DVD p layers and  gaming c onsoles, next-

genera tion devices like video-ena bled  handsets a re more 

popula r in the up -a nd -c oming  markets, pa rtic ula rly in Asia . 

Through the survey, it has been noted  tha t many Asia n 

c onsumers la rgely skipp ed  la nd lines in fa vor of wireless 

tec hnology.  

“ In Singapore, for insta nc e, many own one or more mobile  

phones. Mobile line subsc rip tion has been on a  c onsistent 

up ward  trend  for the last ten yea rs, with the la test sta tistic s 

reac hing  129.7 percent penetra tion level - whic h exp la ins 

how Singapore emerged  in our survey a s the c ountry with 

the highest ra te of mobile p hone ownership  in the world !”  

“ The same lea p frogging is taking p lace with enterta inment,”  

Ms Tan sa id . “ For example, c onsumers a re c irc umventing  the 

need  for a  rela tively expensive gaming c onsole to  p lay 

sub sc rip tion-b ased  videogames online.”  

Ms Tan a lso identified  other fa c tors resp onsib le for med ia  

usage in many Asian c ountries suc h as the b road  up take of 

mobile  due to widesp read  use of p ub lic  transporta tion and  

government polic ies maximizing b roadband  acc ess in China  

and  Singapore.  

“ Tota l household  b roadb and  penetra tion ra te in Singapore 

now stands a t 94.3 perc ent. With the widening  c overage of 

Wireless@SG in Singapore, on-the-move web -surfing has 

bec ome a  very a ffordab le, a c c essib le, and  c onvenient 

op tion. With the government’s c ontinua l effort to  extend  

b roadba nd  acc ess to  more p ub lic  p lac es, we c a n expec t to 

see further growth in mob ile b roadband  users in the 

c ountry,”  sa id  Ms Tan. 

In c ontra st, Western c ountries tend ed  to sc ore better on less 

mobile  offerings like c onsole video games and  DVD p layers. 

But when it c ame to  streaming and  d ownload ing c ontent, 

Eastern na tions like China  p roved  no ma tc h.  

In Singapore, music  or o ther a ud io trac ks/ files a re most 

c ommonly streamed a nd  downloaded . Nielsen find ings 

reported  tha t in the pa st month, c lose to three-fifths (59%) of 

Singap ore online respond ents streamed  an average of four 

music / a ud io files, while over a  third  (35%) downloa ded  more 

than two music / a ud io items. (Cha rts 1 & 2) 

“ Pirac y has kep t the c ost of ac quiring music  down b oth on 

CDs a nd  d ownloa ds,”  Ms Tan sa id . 

The Nielsen study a lso yielded  a sense of whic h med ia  

devices a re used  most a c ross the world .  

The d esktop  or la p top  c omputer managed  to  edge out the 

television set, with 77 perc ent of respondents ind ic a ting  they 

ha d  used  a  PC d uring  the p ast month, just ahead  of 75 

perc ent for TV. The CD p layer finished  with 50 perc ent, 

followed  b y DVD (48%). The emergenc e of wireless devic es 

a lso reg istered , b ut ones tha t have media  c apab ilities were 

behind  those tha t d id  not. Mobile  phones without video or 

Web c a pab ilities were used  b y 40 p erc ent, while vid eo-

enab led  phones finished  with 30 perc ent. 

Continued  on next p age) 
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Singapore ranks… (Continued ) 
  

 

In Singapore, slightly more people own a  television set (98%) 

c ompa red  to a  PC (97%), a lthough the equal number of 

people—over nine in ten (92%), c la imed  to have used  their 

personal c omputer in the pa st month. The DVD a s well a s CD 

p layers a re a lso c ommonly owned  elec tronic  gadgets—with 

over eight in ten respond ents c la iming to  own one.  In terms of 

ac tua l usa ge, they a re significantly less used  c omp ared  to  the 

TV and  PC. (Chart 3) 

Another likely fac tor skewing  media  usage in fa vor of emerging  

c ountries is the avera ge a ge of their online popula tion is more 

than 10 years younger than in the West. 

Furthermore, c ountries p lagued b y c ontent p irac y p rob lems 

a re a lso likely to  perform  strongly on results for the survey, whic h 

does not ma ke a  d istinc tion b etween users enga ging in legal or 

illega lly ob ta ined  media .  

Entertainment Gaming & 
Mobile

Page 2Field dates 22/09/08 – 06/10/08

How many times have you streamed the following media items from 
the Internet in the past month?

Base: All Singapore Respondents
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Music or other audio
tracks/files

Short video clips or
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Music videos Movie trailers/ads Full-length movies or
movie clips

Video games

More than 20

11 - 20

7 - 10

5 - 6

3 - 4

1 - 2

None
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Entertainment Gaming & 
Mobile

Page 3Field dates 22/09/08 – 06/10/08

How many times have you downloaded the following media items 
from the internet in the past month?

Base: All Singapore Respondents
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Entertainment Gaming & 
Mobile

Page 1Field dates 22/09/08 – 06/10/08

Which of the following do you have in your household, in working
condition / have used in the past month? - Singapore

98%

97%

87%

83%

66%

64%

50%

35%

27%

6%

92%

92%

60%

58%

51%

43%

40%

23%

15%

18%

3%

38%

Base: All Singapore Respondents

A television set

CD player in the home, car, PC, or portable device 

A DVD player of any type

A mobile phone/cell phone that is not video-enabled or Web-enabled

Video-enabled or Web-enabled mobile/cell 
phone, smart phone or mobile device/PDA

A portable/handheld music-only MP3 player or digital audio player 

A handheld video game system

A personal computer (desktop or laptop)

A console video game system

A portable/handheld multimedia device 
that plays both music and video

A Blu-ray Disc high definition player

Have in household, and is in 
working condition

Have used in the past month
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THE STATE OF THE ECONOMY 

Consumers a ttitudes towards the ec onomy 
 

 

 

 

 

·  Synova te surveyed  the c onsumer a ttitud es of 7,400 respond ents in 10 c ountries between August and  November 2008.  

·  4 out o f 10 Singaporeans listed  “ losing my job ”  a s the ir grea test fea r. Respondents in 6 out o f 10 c ountries surveyed  – inc lud ing 

Hong  Kong , Ta iwa n, Malaysia , Philipp ines and  Russia  a lso listed  tha t as their b iggest fea r. Being unab le to  p ay off mortgage or 

rent wa s Americ a ns’  top  fea r. 

·  When a sked  about the c urrent sta te  of ec onomy, Hong Kong , Ja pan and  USA were least p ositive, with 6 in 10 c la iming tha t 

“ it’ s go ing downhill a nd  will get worst before it gets better” . 

 

·  56% of Singap orea ns surveyed  sa id  they sp ent less on luxury good s in pa st 6 months. They a lso c ut down on impulse buying. 

·  Nearly 3 out o f 10 Singa poreans sa id  holida ys would  be the first item they would  g ive up , followed  by b randed  items a t 18% of 

respond ents. 

·  The Americ ans took the lead  among a ll c ountries surveyed , with 70% who would  c ompare p rices more. 1 in 2 Singaporeans 

will do so.  
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SINGAPOREANS EXPECT TO SEE UNEMPLOYMENT RISE IN 2009 

Desp ite unemployment forec ast, job  sec urity p reva ils 
 

 

SINGAPORE, 13 January 2009 – Ac c ord ing to the find ings from a  survey c onduc ted  rec ently by TNS and  Ga llup  Interna tiona l, whilst 
three quarter (78%) Singaporeans exp ec t the number of unemp loyed  to rise this yea r, only 30% of those c urrently in emp loyment 
think there is a  c hanc e tha t they may be the one to  lose their job . 

The Voic e of the PeopleTM End of the Year Survey was c onduc ted  between Oc tober a nd  Dec ember 2008, a nd  asked  p eop le in 
46 c ountries a round  the world  about their employment p rospec ts in 2009.  

Expected unemployment rise  

The sentiment of Singaporeans has b een d ented  by the globa l financ ia l c risis tha t erup ted  d uring mid -2008. More than three 
quarter (78%) sa y tha t unemployment will rise and  a t the sa me time, 77% feel Singapore’s ec onomic  p rosperity will dec line in 2009. 
Almost two-third  (63%) of Singaporeans expec t the c oming yea r will be worse for them than last year, c ompared  with an average 
of 35% globally. Just one in five (20%) Singap orea ns think tha t it will be better, while  17% believe it will remain the sa me, aga inst 
globa l avera ges of 27% and  31%, resp ec tively.  

Job Security 

Despite  the g loomy unemployment forecast, more than three quarters (70%) of either full or pa rt time working Singaporeans feel 
c onfid ent tha t their p resent job  is sec ure. Just 30% think there is a  c hance they might join the ra nks of the unemployed  this year. In 
view of the 78% of the Singaporean c itizens tha t exp ec t unemp loyment to  inc rease in the ir c ountry d uring 2009, these results a re 
espec ia lly interesting  as c lea rly most of the interviewees do not c onsider they will be the ones a ffec ted . This re flec ts a  g loba l trend  
to some degree: 66% of working resp ondents world wide think unemployment is set to  rise, yet only 27% a re c onc erned  they will 
lose their own jobs. 

Confidence in find ing a  new job  

Assessing  the d iffic ulty they would  have in find ing  a  new job  if they lost the ir c urrent one , 79% fea r it would  ta ke long . Only 17% of 
Singap oreans believe they would  be ab le to find  a  new job  fa irly quic kly. In this resp ec t Singa poreans a re more pessimistic  
c ompa red  to  the world wide figures of 54% a nd  31%, respec tively.    

TNS, GIA End of Year  
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Unemployment?                     

Increase a lot 26 52 30 30 31 31 28 46 63 37 23 

Increase slightly 44 32 27 38 35 42 46 11 14 41 55 

Remain the same 8 3 24 20 11 18 10 13 13 4 8 

Fall slightly 16 7 16 11 6 4 11 9 9 12 10 

Fall a lot 4 6 1 0 3 1 4 5 2 6 3 

Don't know 2 - 2 1 14 5 2 16  - 2 

4. Are you employed?            

Full time 40 67 39 26 42 36 49 27 35 70 76 

Part time 22 12 2 19 19 7 19 4 13 13 6 

No 38 21 59 55 38 57 31 67 51 17 18 

5. Is your job safe? (Base: All employed)            

Present job safe 81 65 62 71 30 53 79 62 55 70 68 

Chance of unemployment 17 35 31 19 22 29 18 19 45 30 29 

Don't know 2 - 6 9 48 19 3 19 1 - 3 

6. Ease of new job? (Base: All employed)            

New job quickly 64 20 31 28 13 29 55 22 33 17 47 

May take longer 33 72 56 52 51 49 39 45 56 79 38 

Wouldn't look 2 8 8 6 10 8 3 12 10 4 6 

Don't know 1 - 4 14 26 14 4 21 - - 9 
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CONSUMER CONFIDENCE IN SINGAPORE SLIDES 
TO AN ALL TIME LOW 

 

 

 

 

Singapore, 20 November 2008: One-third  o f Singaporeans (33%) have sta rted  feeling the onslaught o f the ec onomic  downturn, 

even b efore the government‘ s announc ement tha t the Lion City is mired  in a  tec hnic a l recession. This wa s revea led  in the la test 

Nielsen Global Consumer Confidence survey, c onduc ted  in the midst o f the g lobal financ ia l c risis. 

 

A twic e-yearly study, the Nielsen Global Consumer Confidenc e polled  26,202 c onsumers in 52 c ountries from 23 Sep t to  6 Oc t 2008 

ab out their c onfidenc e levels and  ec onomic  outlook sinc e the la st survey in May 2008. The study inc ludes 500 Internet users of a ll 

ages in Singapore. 

Fieldwork dates 22/09/08 – 06/10/08

Consumer Confidence Index trending for Singapore since 2005
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As the la test survey reveals, g lobal c onsumer c onfid ence took a  further b ea ting, d ropp ing  from 88 to  84. Singa pore ha s not b een 

sp ared , as its c onsumer c onfidenc e index fell a  further 10 po ints to  an a ll-time low of 92 (Chart 1). Exac tly one yea r a go, c onsumer 

c onfid ence in Singapore was a t its peak of 114. Singapore now ranks 14th on the g lob al list in terms of overa ll consumer sentiment 

and  the 8th in Asia  Pac ific . (Cha rt 2) 

Fieldwork dates 22/09/08 – 06/10/08 Page 1
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CONSUMER CONFIDENCE IN SINGAPORE SLIDES 
TO AN ALL TIME LOW… (Continued  Part 2) 

 

 

 

 

“ For g lob al c onsumers, the last 12 months have b een c ha llenging  and  turb ulent – Singapore is no exc ep tion with a n ec onomy tha t 

is c losely intertwined  with the world ’ s d ema nd ,”  sa id  Ms Vic ky Santos, Exec utive Direc tor, The Nielsen Comp any Singapore.  

 

On a  more positive note, Singapore c urrently has one of the lowest p roportions of c onsumers who think tha t the domestic  

ec onomy is a lread y in recession (33%). Among these c onsumers, however, only one-fifth (22%) expec t the rec ession to end  within 

the next 12 months. “ With severa l g rowth c a ta lysts suc h a s the opening  of the Integ ra ted  Resorts, the Youth Olympic  Games, and  

the rec ently a nnounc ed  MotoGP in the p ipeline, the situa tion is not c urrently d eemed  to  be so g rim in Singap ore,”  added  Ms 

Santos. 

 

Spend ing is likely to  rema in tight over the upc oming  Christmas sea son for ma ny, with c lose to  ha lf (48%) of c onsumers g loba lly and  

nearly ha lf Singaporeans (45%) desc rib ing the sta te of the ir persona l finances a s not so good / b ad  – a  c lea r ind ic a tion tha t 

extravagant spend ing sp rees aren’ t on the c a rds in the nea r future. Moreover, seven out o f 10 Singaporeans (68%) a re assuming a  

c a utious stanc e towards sp end ing a t this time. 

 

To stay within the ir budgets, Singa poreans a re eyeing  sp ending less on c lo thing (58%), saving on ga s and  e lec tric ity (58%), c utting 

down on out-of-home enterta inment (50%), switc hing to  c heaper grocery b ra nd s (48%), a nd  d elaying upgrade of tec h ga dgets 

(47%) a s means to  c ope under the c ha llenging economic  c lima te. (Chart 3) 

Fieldwork dates 22/09/08 – 06/10/08

Actions taken by consumers to cope with rising 
cost of living to stay within budget

50%

48%

47%

46%

49%

47%

36%

40%

33%

49%

Spend less on new clothes

Try to save on gas and electr icity

Cut down on out-of-home entertainment

Switch to cheaper grocery brands

Delay the upgrading of technology

Cut down on holidays/short breaks

58%

Base: All respondents

Singapore

Global average

58%

 

Compared  to p revious d ownturns, the turmoil this time round  is likely to  ha ve a  serious impac t on lifestyle a nd  c ultura l fa c tors in 

ma ny pa rts of the world . In fac t, c onsumers ha ve a lready sta rted  c hanging  their da ily spend ing  pa tterns and  lifestyle  behavior a  

yea r a go. “ At the end  of 2007, the USA wa s a lrea dy entrenc hed  in the sub-p rime c risis and  c onsumers a round  the world  were 

grappling  with fa lling p roperty p rices in tandem with rising  food  a nd  fue l p ric es a nd  vola tility in loc a l stoc k ma rkets. These events 

had  a lread y forced  c onsumers to  make c hanges to their lifestyle a nd  right now they a re simp ly intensifying these c hanges and  

c utbac ks a s they shift gea r into serious c red it c runc h mode,”  Ms Santos observed .   

 

 

(Continued…) 
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CONSUMER CONFIDENCE IN SINGAPORE SLIDES 
TO AN ALL TIME LOW… (Continued  Part 3) 

 

 

 

 

"Staying In ha s become the new Going Out for a  new b reed  of c red it c runc h c onsumers,”  sa id  Ms Sa ntos. “ And  while  resta ura nts 

and  ba rs ma y a lrea dy be feeling the p inc h, the “ stay-in”  trend  is p rovid ing new ma rketing opportunities for innova tive a t-home 

enterta inment op tions a s well as a t-home food  and  beverage p roduc ts, a long with p remium and  p repared  food  ra nges 

sp ec ifica lly a imed  a t home enterta ining .”  

 

When queried  on how they will sp end  any sp are c ash a fter c overing essentia l living  expenses, a  high ma jority (70%) sa id  they will 

put it into their savings nest. However, most Singaporeans a re avid  tra velers who enjoy their customary annua l oversea s trip . Even 

as they switc h to  their c ost-saving mode, spend ing on holidays/ vaca tion still ra nked  second  on the ir list if they ha ve extra  c ash to 

sp end . In this time of ec onomic  vola tility, c autious investors have a lso dec ided  to  put their investment p lans on ho ld , as seen by the 

dec line in intention (7 p ercenta ge p oints) by Singap oreans to put their money in stoc ks/ mutua l funds. (Chart 4)  

Fieldwork dates 22/09/08 – 06/10/08
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24%

21%

19%

15%

14%
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47%

32%

30%

22%
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18%

21%

15%

7%

Putting into savings

Holidays / vacations

Paying off debts / credit cards / loans

New clothes

New technology

Investing in shares of stock / mutual funds

Retirement fund

Out of home entertainment

Home improvements / decorating

I have no spare cash

How Singaporeans intend to spend their spare cash
Oct 08 vs May 08

Base: All Singapore respondents

70%
69%

42%

Oct 2008

May 2008

 

“ However, even d uring ec onomic  slowdowns it’ s important to  remember tha t there a re opportunities for savvy marketers, and  

b rand  investment during  a  downturn ha s never b een more important to  d rive a nd  sec ure b rand  loya lty for better d ays a head ,”  

sa id  Ms Santos. “ Comp anies tha t c ontinue to invest in their b rands and  p roduc ts a nd  stay c onsta ntly engaged  with their ta rget 

ma rket will c ome out o f this d ownturn a s winners. Consumers will remember the c ompanies and  p roduc ts whic h best understood  

the ir c hanging needs and  demands during  a  slowdown.”  

 

(Continued…) 
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CONSUMER CONFIDENCE IN SINGAPORE SLIDES 
TO AN ALL TIME LOW… (Continued  Part 4) 

 

 

 

 

THE NIELSEN GLOBAL CONSUMER CONFIDENCE SURVEY – OCTOBER 2008 

 

Although c onsumer c onfidence dec lined  ac ross a ll g lobal regions in the last five months, La tin Americ a  remained  the most 

op timistic  reg ion, with a  regiona l Consumer Confidenc e Ind ex a verage of 96.8, fo llowed  by EMEA a t 88.5 and  Asia  Pac ific  a t 85.1. 

Consumer c onfidence in North America  fell 2 points to  83 while Europ e fell five Index points to  77. The g lob al Nielsen Consumer 

Confidenc e average fell four Index points from 88 to 84 points. 

 

Despite  a  d rop  of eight p oints in the past five months, Ind ia  (114) and  Denmark (112) c ame out on top  of g lobal Consumer 

Confidenc e rankings this month, while South Korea , whic h saw its stoc k ma rket c lose a t its lowest sinc e Oc tober 2005 rec ently, 

languished  a t the bottom of Consumer Confidence rankings a t 36 points, a  loss of 14 p oints in the last five months. 

 

Singapore, Chile , Irela nd  and  La tvia  rec ord ed  further d ouble-d igit dec lines in Consumer Confidenc e for the sec ond  time this year –

a  c lea r re flec tion of the g lobal na ture of this ec onomic  slowd own.  

 

The only na tions whic h recorded  marg ina l inc rea ses in c onsumer c onfidenc e were Bra zil (4 points), Philipp ines (3 points) and  New 

Zea land , China , Venezuela , Tha iland  a nd  South Africa  ga ined one point c ompa red  to five months ago. 

This Dec ember - January edition of the MRSS Newsletter was c ompiled and edited by 


